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A Handbook on Commerce & Management is designed to introduce students, v Indexed in Google Scholar and other

. . latforms
professionals, researchers, and practicing managers to the fundamental B

. . . . . v Publication in an edited book series with
concepts and practical applications of management. Following the traditional e,

functions of planning, organizing, leading, and controlling, the book presents , S cReees G AT AF

diverse perspectives from different areas of commerce and management. Each Digital Library

chapter is contributed by specialists and researchers, providing readers with v Improved discoverability and professional
practical insights, concepts, terminology, emerging practices, and contemporary presentation

challenges in business management. The volume serves as a multidisciplinary v Certificate for contributing authors

reference for understanding how management principles are applied in real-

world organizational and business environments.
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This book is intended for undergraduate and postgraduate students of Submission management
commerce, management, business administration, and related disciplines. It is Registration management
also wuseful for researchers, academicians, practicing managers, business Individual author dashboard

professionals, entrepreneurs, consultants, and experts seeking practical and

conceptual insights into different areas of management. The book can serve as a SUBJECT AREAS «:vworos

supplementary academic resource as well as a reference for understanding

management terminology, principles, practices, and contemporary business COMMERCE | MANAGEMENT
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