
i 

Emerging Trends in Commerce and 

Management: A Multi-Disciplinary 

Approach (VOLUME-1) 

 

 
Editor 

Dr. Ashu Tomar 

Assistant Professor in Rajkiya Engineering College, Bijnor 

& 

 

Co-Editor 

Dr. Aiman Fatma 

Associate Professor &amp; Dean Academics at P.K University Shivpuri M.P. 

 

 

 

2024  



 

ii 

 

First Edition: 2024 

 

ISBN: 978-81-983155-7-1 

 

© Copyright Reserved by the publishers 

 

 

Publication, Distribution and Promotion Rights reserved by AG Volumes an imprint of  

AG Publishing House, Bhopal, Madhya Pradesh (Publisher) Despite every effort, there may still 

be chances for some errors and omissions to have crept in inadvertently. 

No part of this publication may be reproduced in any form or by any means, electronically, 

mechanically, by photocopying, recording or otherwise, without the prior permission of the 

publishers. The views and results expressed in various articles are those of the authors and not 

of editors or publisher of the book. 

 

Published by: 

AG Volumes (an imprint of AG Publishing House) 

58, Priyadarshini Phase-3, near Meenakshi Planet City, Shri Rameshwaram, Bagmugaliya, 

Bhopal, Madhya Pradesh 462043 

 

Website: https://www.agphbooks.com  



iii 

About the Book 

 

"Emerging Trends in Commerce and Management: A Multi-Disciplinary Approach" is a timely and 

insightful exploration of the key trends shaping the future of business. The book delves into the ways in 

which new technologies, shifting consumer behavior, global market dynamics, and innovative 

management practices are influencing contemporary commerce and management. 

Covering a broad spectrum of topics, the book examines the impact of digital transformation, the growing 

role of sustainability and ethical business practices, the rise of e-commerce and digital marketing, and 

the integration of artificial intelligence and machine learning in decision-making processes. It also 

explores the changing landscape of corporate governance, financial management, human resource 

practices, and entrepreneurship. 

With contributions from experts across various domains, this book offers a multi-disciplinary perspective 

that emphasizes the interconnectedness of different fields in business management. It serves as both an 

academic reference and a practical guide for professionals who need to understand the emerging trends 

and adapt to the evolving business environment. The book encourages critical thinking and provides 

readers with the tools they need to anticipate and navigate the challenges and opportunities that lie ahead 

in the commerce and management sectors. 
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Preface 

 

The fields of commerce and management are constantly evolving, shaped by globalization, technological 

advancements, and shifting socio-economic dynamics. "Emerging Trends in Commerce and 

Management: A Multi-Disciplinary Approach" aims to provide a comprehensive understanding of these 

transformations by exploring the latest trends and innovations that are shaping the future of commerce 

and management. This book takes a multi-disciplinary approach, bringing together insights from 

economics, technology, marketing, finance, and organizational behavior to offer a holistic view of the 

current and future business environment. 

In an era of rapid change, businesses need to stay agile and adaptable to succeed. The book explores how 

emerging trends such as digitalization, data analytics, artificial intelligence, sustainability, and the 

evolving role of leadership are driving new opportunities and challenges for managers and organizations 

worldwide. By combining theory with practical case studies and examples, this book seeks to equip 

students, practitioners, and researchers with the knowledge and skills needed to navigate the 

complexities of modern commerce and management. 

Through its multi-disciplinary lens, the book offers valuable insights that can help readers stay ahead in 

a competitive and fast-changing business landscape, making it an indispensable resource for anyone 

interested in the future of commerce and management. 

 

 

 

 

  


